

















ADVERTISING RATES: EFFECTIVE 1/1/2009

PROCEEDINGS NAVAL HISTORY COMBINATION
4-COLOR 1X 3X 6X 12X 1X 3X 6X 1X 3X 6&12X
2 PAGE SPREAD $11,702  $11,464  $11,231 $10,777 $5,516  $5,429 $5,348 $15,109  $14,838 $14,573
1/2 PAGE SPREAD $8,084  $7,917 $7,771  $7,484 $4,153  $4,099 $4,050 $10,923  $10,761 $10,593
FULL PAGE $7,192  $7,024  $6,878  $6,592 $3,261  $3,207 $3,158 $9,139 $8,976  $8,809
2/3 PAGE $5,245  $5,126 $5,013  $4,791 $2,087 $2,049 $2,012 $6,375 $6,240  $6,110
1/2 PAGE ISLAND $4,591  $4,488 $4,396  $4,207 $1,839 $1,806 $1,774 $5,618 $5,505  $5,397
1/2 PAGE HORIZONTAL | $4,175  $4,088  $3,996  $3,823 $1,730 $1,703 $1,676 $5,159  $5,061  $4,959
1/3 PAGE $2,985  $2,925 $2,866  $2,747 $1,417 $1,395 $1,482 $3,845 $3,774  $3,753
1/4 PAGE $2,390  $2,341 $2,304  $2,212 $1,265 $1,249 $1,233 $3,190 $3,136  $3,093
1/6 PAGE $1,974  $1,936 $1,903  $1,833 $1,082 $1,071 $1,060 $2,698 $2,660  $2,623
1/8 PAGE $1,298  $1,276 $1,260  $1,228 $844 $838 $833 $1,930 $1,903  $1,887
1/12 PAGE $1,027  $1,017 $1,006 $984 $725 $719 $714 $1,611 $1,601  $1,584
All ads are billed at color rate. Black and white ads are 4/c builds.

COVERS (REQUIRES 6X OR 12X SCHEDULE)

COVER 2 $8,647  $8,214 $3,780 $10,518
COVER 3 $7,781  $7,392 $3,545 $10,377
COVER 4 $8,814  $8,374 $3,808 $10,701

COLOR MATCHED (ANY FREQUENCY): $811
DIRECT RESPONSE: DEDUCT 50% FROM ABOVE RATES.

CLASSIFIED: NOT OFFERED.

ON-LINE
USNI.ORG / THE GOUGE / NEWSLETTERS & ALERTS

PER MONTH 1 MONTH 3 MONTH 6 MONTH 12 MONTH
RECTANGLE

180 X 150 IMU $520 $500 $460 $420
LARGE RECTANGLE

300 X 250 IMU $940 $800 $720 $690
CENTER COLUMN

420 X 195 $1,390 $1,200 $1,090 $980

All ads go live within 48 hours of receipt

POLICY NOTES

AD CONTENT is the responsibility of advertisers and their agencies
who warrant that they own all rights to any material appearing in
the ad. The publisher reserves the right to reject copy or ads that
it deems are objectionable for any reason.

AGENCY COMMISSION is paid to recognized agencies at a rate
of 15% on bills paid within 30 days from invoice date.

SPACE COMMITMENTS may be cancelled upon written notice
received seven days or more in advance of the published issue
closing date. Advertising placed at contract rates may be subject
to year-end adjustments resulting in a supplemental billing if
frequency and size conditions fall short of the promised
commitment.

BILLING may be requested to agencies at the net rate only

on the condition that if it remains unpaid after 90 days, the
advertiser will assume responsibility for the payment. If collection
or legal action should be required, any related expense will be
the responsibility of the advertiser.

For more information on Advertising Rates or to book your ad call Dave Sheehan at 410-295-1041 or email dsheehan@usni.org.




PROCEEDINGS EDITORIAL CALENDAR: 2009

ISSUE THEME

JANUARY: Surface Warfare

FEBRUARY:
Military Education & Training

MARCH:

International Navies Issue
APRIL: China Spotlight issue
MAY: Naval Review Issue

Special
_ Issue )

JUNE: Submarine Warfare
ASW, Mine Warfare

JULY: Special Operations Issue

AUGUST: Coast Guard Issue

SEPTEMBER: Naval Aviation

OCTOBER: Homeland Security

NOVEMBER: Marine Corps Issue

DECEMBER:
Simulation and Training

EDITORIAL HIGHLIGHTS ADVERTISING

RESERVATIONS
The Unsteady Course of the Littoral Combat Ship November 28, 2008
The Arctic—The Thawing Pond
Maritime Domain Awareness
Individual Augmentees—Hello Sailor, You're in the Army Now

President of Naval War College on the December 29, 2008

Importants of Education to Senior Leaders

Impact of Unconventional Warfare/
Counterinsurgency on Small Unit Tactical

Leadership and War College Curricula.

Military Distance Learning

Appealing Military Convictions—Justice Delayed, Lives on Hold
Crossing Swords: Are Military Academies Still Needed?

World CNOs Speak
Review of the World's Combat Flegts

January 29, 2009

China: Friend, Rival, or Threat
China’s Strategic Culture

February 27, 2009

Annual Naval Review March 217, 2009
Navy, Marine Corps, and Coast Guard Flag Lists

DOD Organizational Charts

U.S. Navy Battle Force Changes

Defense Related Congressional Committees

Stealth Under the Sea — April 29, 2009
Are there New Threats and Are We Preparing?

Submarine Census

How the Nature of the Enemy May 29, 2009

is Changing our Strategies

Annual USCG Review June 29, 2009
Deepwater Revisited—Have They Fixed the System

Bold New Technology Advances our Capabilities July 29, 2009
How are UAVs Performing and What Are their Future Roles?

One Year Into the New Administration—
Are We Any Safer?

August 28, 2009

Annual Marine Corps Review September 29, 2009

The Marine Culture and Why it Works

Saving Lives in Urban Combat through October 29, 2009
[ED Simulations

What's the Latest in Simulation Technology?

ADVERTISING
MATERIALS

BONUS
DISTRIBUTION

December 5, 2008 Surface Navy

January 5, 2009 USNI/AFCEA WEST 2009

February 5, 2009

March 5, 2009 ASNE Day 2009

April 6, 2009 USNI/AFCEA JWC 2009
Sea Air Space

May 5, 2009

June 5, 2009

July 6, 2009

August 5, 2009 Tailhook

September 7, 2009 AUSA
Modern Day Marine

Naval Submarine League

October 5, 2009

November 5, 2009 ASNE
I/ITSEC

For more information on Proceedings or to book your ad call Dave Sheehan at 410-295-1041 or email dsheehan@usni.org.




NAVAL HISTORY EDITORIAL CALENDAR: 2009

ISSUE THEME EDITORIAL HIGHLIGHTS ADVERTISING ADVERTISING BONUS
RESERVATIONS MATERIALS DISTRIBUTION
FEBRUARY: Navy Aviation Naval Aviation—Personal accounts November 6, 2008 November 21, 2008 USNI/AFCEA WEST 2009

from the cockpit

APRIL: Travel Package History and travel package January 6, 2009 January 23, 2009
The Battle of Lake Erie
JUNE: Normandy Anniversary (atefold Package March 6, 2009 March 20, 2009 USNI/AFCEA JWC 2009

The Navy and Coast Guard at Normandy—65t Anniversary

AUGUST: Naval Ships Ships of the U.S. Navy Package May 6, 2009 May 22, 2009
Life on board a 19t-century Frigate

OCTOBER: Leyte Gulf Anniversary 65t Anniversary package July 6, 2009 July 24, 2009
Death of the Imperial Japanese Navy—Battle of Leyte Gulf

DECEMBER: Civil War Great Books About the Civil War at sea September 7, 2009 September 18, 2009
Gatefold package—The Civil War at sea

NAVAL HISTORY
While Proceedings is our flagship publication, the U.S. Naval Institute,
the world’s leading forum of independent thought on strengthening and

supporting our Nation’s sea services, also publishes other strong media

Kimikaze vehicles that target the military.

Strike i

Naval History is an up-close and personal account
by the people who participated in our naval triumphs

and tragedies. Brilliantly illustrated with dramatic

period photography and fine art, it features

news-making historical discoveries and insightful scholarly analyses.
Naval History is available to every active duty service member—

more than 580,000 via usni.org.

For more information on Naval History or to book your ad call Dave Sheehan at 410-295-1041 or email dsheehan@usni.org.




INSERTION ORDER: 2009

Date: Advertiser:

BILLING INFORMATION

Company: Phone:
Contact Name: Fax:
Address: E-Mail:
City State: Zip:
SELECT PUBLICATION: @ Proceedings @ Naval History
FREQUENCY RATE, INSERTION MONTHS AND AD SIZE: CHARGES:
Proceedings: Oi1x 3x  Qe6ex d12x Insertion rates and color costs may be found in the media kit or
O January 2009; ad size: online at www.usni.org
O February 2009; ad size: Insertion Costs: . .....vvvvinenennn $
O March 2009; ad size: Less Agency Discount: . ............... $
[ April 2009; ad size: TOTAL AMOUNT DUE  $
[ May 2009; ad size:
[d June 2009; ad size: FORM OF PAYMENT
O July 2009; ad size:  Check
[ August 2009; ad size: U Purchase Order #
O September 2009; ad size: [ MasterCard (1 VISA [ American Express
(Q October 2009; ad size: Card Number
( November 2009; ad size: Name on Card
[ December 2009; ad size: Expiration Date /
(month) (year)
AVAILABLE AD SIZES: 2 page spread; 1/2 page spread; Signature
full page; 2/3 page; 1/2 page horizontal, 1/2 page island;
1/3 page; 1/4 page; 1/6 page; 1/9 page; 1/12 page BILLING AUTHORIZTION
Naval History: 1x [3x  6x (signature) (date)
[ February 2009; ad size:
(1 April 2009; ad size: (printed name)
[ June 2009; ad size:
[ August 2009; ad size: Mail or Fax Insertion Order to the address below attention:

[ October 2009; ad size:
[ December 2009; ad size:

Advertising Manager, David Sheehan
291 Wood Road

AVAILABLE AD SIZES: 2 page spread; 1/2 page spread; full page; Annapolis, MD 21402
2/3 page; 1/2 page horizontal, 1/2 page island; 1/3 page; 1/4 '
page; 1/6 page; 1/9 page; 1/12 page p: 410.295.1041
f: 410.295.1049
MATERIALS e: production@usni.org

{ Pick up from: www.usni.org

(magazine) (mm/yy) (page #)

USNI

U.S. NAVAL INSTITUTE

[ Art Enclosed [ Art to be sent later [ Art to be emailed

For more information on Insertion Orders or to book your ad call Dave Sheehan at 410-295-1041 or email dsheehan@usni.org.






